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Real I ty

Two years ago, your zoo opened a spectacular
exhi bi t e

Visitors poured into the zoo and the reviews wel
great!

That was two years ag:
but what about next year?

Are you ready to spend millions of dollars again
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nteractive Seasona

Interactive and changing seasonal exhibits

should provide fun and memorable visitor
experiences that promote the zoological missi

IN a cost effective manner.

This Is what we do!
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R ATED

Consumers (guests) are less
Interested in goods and services, the
want experiences.

The best things in life are not things;
they are experiences.

Success demands upon staging an experien.
that engages the guest, connecting in a
personal, memorable way.
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P iving

What we do ¢ s

¢ WINGS FROM DOWN UNDER!
¢ Interactive Avian Exhibit

¢ STINGRAY BAY!
¢ Interactive Stingray Exhibit

¢ THE GREAT AMERICAN DOG SHOW! a

¢ Our fully produced dog show featuring various
breeds of dogs demonst rj
friend has an impact on so many facets of our life.
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STINGRAY BAY!
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